











Table 75 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: AP South Interface Results
for Mitigation Proposal Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market ~ of Market Pre Merger

Merger  Merger with HHI  with HHI  HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHlincrease HHIincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hours in  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 3 3 - 1 1 - = 33% 33% 0% 0% 0% 0% 0%
1500 to <2000 23 28 5 4 3 1 1 17% 13% 4% 4% 1% 1% 0%
2000 to <2500 80 80 = 12 6 2 1 15% 8% 3% 1% 3% 3% 0%
2500 to <3000 213 219 6 30 10 2 - 14% 5% 1% 0% 9% 9% 0%
3000 to <3500 354 347 () 24 1" 5 & % 3% 1% 1% 14% 14% (0%)
3500 to <4000 385 386 1 32 15 4 2 8% 4% 1% 1% 16% 16% 0%
4000 to <4500 392 391 (1) 26 1" &) 2 % 3% 1% 1% 16% 16% (0%)
4500 to <5000 292 290 2 17 7 1 - 6% 2% 0% 0% 12% 12% (0%)
5000 to <5500 198 196 2 9 6 5 3 5% 3% 3% 2% 8% 8% (0%)
5500 to <6000 136 140 4 4 1 - - 3% 1% 0% 0% 5% 6% 0%
6000 to <6500 112 109 ) 4 3 = = 4% 3% 0% 0% 5% 4% (0%)
6500 to <7000 74 74 - 3 - - - 4% 0% 0% 0% 3% 3% 0%
7000 to <7500 4 43 (1) 2 - - - 5% 0% 0% 0% 2% 2% (0%)
7500 to <8000 42 44 2 - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 36 34 (2) - - - - 0% 0% 0% 0% 1% 1% (0%)
8500 to <9000 32 32 - - - - - 0% 0% 0% 0% 1% 1% 0%
9000 to <9500 26 26 - - = - = 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 34 34 - - - - - 0% 0% 0% 0% 1% 1% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 2476 2,476 - 168 74 23 12 % 3% 1% 0% 100% 100% 0%

Bedington - Black Oak Results for Proposed Combinat ion

Table 76 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bedington - Black Oak
Market January 2013 through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI  HHI with HHl ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHlincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of500or  of 100 or of200or  of3000or  Hoursin of Hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 9 7 (2) 2 1 - - 22% 1% 0% 0% 1% 1% (0%)
1500 to <2000 39 37 2) 7 5 3 3 18% 13% 8% 8% 6% 6% (0%)
2000 to <2500 80 7 (3) 20 12 7 & 25% 15% 9% 6% 12% 12% (0%)
2500 to <3000 64 65 1 10 6 5 4 16% 9% 8% 6% 10% 10% 0%
3000 to <3500 72 7 (1) 12 8 5 4 17% 1% % 6% 11% 11% (0%)
3500 to <4000 73 72 (1) 6 6 6 5 8% 8% 8% 7% 1% 1% (0%)
4000 to <4500 64 68 4 10 6 3 1 16% 9% 5% 2% 10% 11% 1%
4500 to <5000 51 50 (1) 6 4 3 2 12% 8% 6% 4% 8% 8% (0%)
5000 to <5500 39 42 & 2 2 1 - 5% 5% 3% 0% 6% 6% 0%
5500 to <6000 44 42 @ 5 3 1 ) 11% 7% 2% 0% 7% 6% (0%)
6000 to <6500 28 32 4 &) - - - 1% 0% 0% 0% 4% 5% 1%
6500 to <7000 28 28 - 1 - - - 4% 0% 0% 0% 4% 4% 0%
7000 to <7500 15 15 - = - = - 0% 0% 0% 0% 2% 2% 0%
7500 to <8000 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 12 12 = = = = = 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 10 10 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 & &) - - - - - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 647 647 - 84 53 34 24 13% 8% 5% 4% 100% 100% 0%
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Table 77 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bedington - Black Oak
Results for Option 1 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHl ~ Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 9 8 (1) 1 1 = - 11% 1% 0% 0% 1% 1% (0%)
1500 to <2000 39 38 (1) 5 5 3 1 13% 13% 8% 3% 6% 6% (0%)
2000 to <2500 80 78 2 16 9 5 4 20% 1% 6% 5% 12% 12% (0%)
2500 to <3000 64 63 (1) 7 4 3 3 1% 6% 5% 5% 10% 10% (0%)
3000 to <3500 72 72 - 10 6 4 & 14% 8% 6% 4% 1% 1% 0%
3500 to <4000 73 70 3) 6 6 6 5 8% 8% 8% % 11% 11% (0%)
4000 to <4500 64 69 5 9 6 &) 1 14% 9% 5% 2% 10% 1% 1%
4500 to <5000 51 49 2) 6 4 3 1 12% 8% 6% 2% 8% 8% (0%)
5000 to <5500 39 42 3 2 2 1 - 5% 5% 3% 0% 6% 6% 0%
5500 to <6000 44 42 (2) 5 3 1 - 1% 7% 2% 0% % 6% (0%)
6000 to <6500 28 33 5 3 = = = 11% 0% 0% 0% 4% 5% 1%
6500 to <7000 28 27 (1) 1 - - - 4% 0% 0% 0% 4% 4% (0%)
7000 to <7500 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
7500 to <8000 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 12 12 - - - - - 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 10 10 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 3 3 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 647 647 - 71 46 29 18 11% 7% 4% 3% 100% 100% 0%

Table 78 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bedington - Black Oak
Results for Option 1 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 9 7 2 3 1 = - 33% 1% 0% 0% 1% 1% (0%)
1500 to <2000 39 38 (1) 6 5 3 1 15% 13% 8% 3% 6% 6% (0%)
2000 to <2500 80 7 (3) 20 12 5 4 25% 15% 6% 5% 12% 12% (0%)
2500 to <3000 64 64 - 9 5 3 3 14% 8% 5% 5% 10% 10% 0%
3000 to <3500 72 72 - 1" 7 5 & 15% 10% 7% 4% 1% 1% 0%
3500 to <4000 73 7 2) 6 6 6 5 8% 8% 8% % 11% 11% (0%)
4000 to <4500 64 69 & 9 6 &) 1 14% 9% 5% 2% 10% 1% 1%
4500 to <5000 51 49 2) 6 4 3 1 12% 8% 6% 2% 8% 8% (0%)
5000 to <5500 39 42 3 2 2 1 - 5% 5% 3% 0% 6% 6% 0%
5500 to <6000 44 42 (2) 5 3 1 - 1% 7% 2% 0% % 6% (0%)
6000 to <6500 28 33 5 3 = = = 11% 0% 0% 0% 4% 5% 1%
6500 to <7000 28 27 (1) 1 - - - 4% 0% 0% 0% 4% 4% (0%)
7000 to <7500 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
7500 to <8000 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 12 12 - - - - - 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 10 10 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 3 3 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 647 647 - 81 51 30 18 13% 8% 5% 3% 100% 100% 0%
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Table 79 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bedington - Black Oak
Results for Option 2 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHl ~ Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 9 9 - = - = - 0% 0% 0% 0% 1% 1% 0%
1500 to <2000 39 41 2 4 2 2 1 10% 5% 5% 3% 6% 6% 0%
2000 to <2500 80 79 (1) 1 8 5 4 14% 10%. 6% 5% 12% 12% (0%)
2500 to <3000 64 66 2 5 3 2 2 8% 5% 3% 3% 10% 10% 0%
3000 to <3500 72 69 (3) 8 6 4 & 1% 8% 6% 4% 1% 1% (0%)
3500 to <4000 73 7 2 5 5 4 2 % % 5% 3% 11% 11% (0%)
4000 to <4500 64 66 2 4 & 2 1 6% 5% 3% 2% 10% 10% 0%
4500 to <5000 51 52 1 2 2 2 - 4% 4% 4% 0% 8% 8% 0%
5000 to <5500 39 40 1 = - = - 0% 0% 0% 0% 6% 6% 0%
5500 to <6000 44 43 (1) - - - - 0% 0% 0% 0% % % (0%)
6000 to <6500 28 28 = = = = = 0% 0% 0% 0% 4% 4% 0%
6500 to <7000 28 28 - - - - - 0% 0% 0% 0% 4% 4% 0%
7000 to <7500 15 14 (1) - - - - 0% 0% 0% 0% 2% 2% (0%)
7500 to <8000 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 12 12 - - - - - 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 10 10 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 3 3 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 647 647 - 39 29 21 13 6% 4% 3% 2% 100% 100% 0%

Table 80 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bedington - Black Oak
Results for Option 2 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 9 8 (1) 2 2 1 1 22% 22% 1% 11% 1% 1% (0%)
1500 to <2000 39 41 2 8 5 2 1 21% 13% 5% 3% 6% 6% 0%
2000 to <2500 80 78 2) 17 11 5 4 21% 14% 6% 5% 12% 12% (0%)
2500 to <3000 64 63 (1) 10 6 3 2 16% 9% 5% 3% 10% 10% (0%)
3000 to <3500 72 73 1 10 7 5 & 14% 10% 7% 4% 1% 1% 0%
3500 to <4000 73 72 (1) 6 6 5 2 8% 8% % 3% 11% 11% (0%)
4000 to <4500 64 66 2 4 & 2 1 6% 5% 3% 2% 10% 10% 0%
4500 to <5000 51 52 1 2 2 2 - 4% 4% 4% 0% 8% 8% 0%
5000 to <5500 39 40 1 = - = - 0% 0% 0% 0% 6% 6% 0%
5500 to <6000 44 43 (1) - - - - 0% 0% 0% 0% % % (0%)
6000 to <6500 28 28 = = = = = 0% 0% 0% 0% 4% 4% 0%
6500 to <7000 28 28 - - - - - 0% 0% 0% 0% 4% 4% 0%
7000 to <7500 15 14 (1) - - - - 0% 0% 0% 0% 2% 2% (0%)
7500 to <8000 15 15 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 12 12 - - - - - 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 10 10 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 3 3 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 647 647 - 59 42 25 14 9% 6% 4% 2% 100% 100% 0%
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Benton Harbor — Palisades Results for Proposed Comb  ination

Table 81 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Benton Harbor — Palisades
Market January 2013 through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHlincrease HHlincrease HHlincrease HHlincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange HHIrange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 1 9 () 1 - - - 9% 0% 0% 0% 6% 5% (1%)
1500 to <2000 22 22 - 2 1 - - 9% 5% 0% 0% 12% 12% 0%
2000 to <2500 88 35 2 1 1 - - 3% 3% 0% 0% 18% 19% 1%
2500 to <3000 26 26 - - - - - 0% 0% 0% 0% 14% 14% 0%
3000 to <3500 26 26 - 2 = - = 8% 0% 0% 0% 14% 14% 0%
3500 to <4000 24 24 - - - - - 0% 0% 0% 0% 13% 13% 0%
4000 to <4500 17 17 = = = = = 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 9 9 - - - - - 0% 0% 0% 0% 5% 5% 0%
5000 to <5500 7 7 - - - - - 0% 0% 0% 0% 4% 4% 0%
5500 to <6000 5 5 - - - - - 0% 0% 0% 0% 3% 3% 0%
6000 to <6500 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 - - - - - - - - - - - 0% 0% 0%
8000 to <8500 1 1 = = = = = 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 - - - - - - - - - - - 0% 0% 0%
9000 to <9500 - - - - - - - - - - - 0% 0% 0%
9500 to <10000 - - - - - - - - - - - 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 185 185 - 6 2 - - 3% 1% 0% 0% 100% 100% 0%

Table 82 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Benton Harbor — Palisades
Results for Option 1 Stand Alone

Preto Preto Preto Preto
Post Post Post 153
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI with HHI  HHI withHHI ~ Hours with  Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHlincrease HHIincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 11 1 - - = - = 0% 0% 0% 0% 6% 6% 0%
1500 to <2000 22 23 1 - - - - 0% 0% 0% 0% 12% 12% 1%
2000 to <2500 33 32 (1) = = = = 0% 0% 0% 0% 18% 17% (1%)
2500 to <3000 26 26 - - - - - 0% 0% 0% 0% 14% 14% 0%
3000 to <3500 26 26 - 1 - - - 4% 0% 0% 0% 14% 14% 0%
3500 to <4000 24 24 - - - - - 0% 0% 0% 0% 13% 13% 0%
4000 to <4500 17 17 - - - - - 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 9 9 - - - - - 0% 0% 0% 0% 5% 5% 0%
5000 to <5500 7 7 - - = - = 0% 0% 0% 0% 4% 4% 0%
5500 to <6000 5 5 - - - - - 0% 0% 0% 0% 3% 3% 0%
6000 to <6500 2 2 = = = = = 0% 0% 0% 0% 1% 1% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 - - - - - - - - - - - 0% 0% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 - - - - - - - - - - - 0% 0% 0%
9000 to <9500 - - - - - - - - - - - 0% 0% 0%
9500 to <10000 - - - - - - - - - - - 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 185 185 - 1 - - - 1% 0% 0% 0% 100% 100% 0%
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Table 83 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Benton Harbor — Palisades
Results for Option 1 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange HHIrange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 1 9 (2) 2 - - - 18% 0% 0% 0% 6% 5% (1%)
1500 to <2000 22 24 2 4 1 1 1 18% 5% 5% 5% 12% 13% 1%
2000 to <2500 33 33 - 2 2 - = 6% 6% 0% 0% 18% 18% 0%
2500 to <3000 26 26 - - - - - 0% 0% 0% 0% 14% 14% 0%
3000 to <3500 26 26 = 2 = = = 8% 0% 0% 0% 14% 14% 0%
3500 to <4000 24 24 - - - - - 0% 0% 0% 0% 13% 13% 0%
4000 to <4500 17 17 - 2 1 - - 12% 6% 0% 0% 9% 9% 0%
4500 to <5000 9 9 - - - - - 0% 0% 0% 0% 5% 5% 0%
5000 to <5500 7 7 - - - - - 0% 0% 0% 0% 4% 4% 0%
5500 to <6000 5 5 - - - - - 0% 0% 0% 0% 3% 3% 0%
6000 to <6500 2 2 = = = = = 0% 0% 0% 0% 1% 1% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 - - - - - - - - - - - 0% 0% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 - - - - - - - - - - - 0% 0% 0%
9000 to <9500 - - - - - - - - - - - 0% 0% 0%
9500 to <10000 - - - - - - - - - - - 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 185 185 - 12 4 1 1 6% 2% 1% 1% 100% 100% 0%

Table 84 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Benton Harbor — Palisades
Results for Option 2 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI  HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of300or  Hoursin of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 1 1 = = = = = 0% 0% 0% 0% 6% 6% 0%
1500 to <2000 22 22 - - - - - 0% 0% 0% 0% 12% 12% 0%
2000 to <2500 88 33 - - - - - 0% 0% 0% 0% 18% 18% 0%
2500 to <3000 26 26 - - - - - 0% 0% 0% 0% 14% 14% 0%
3000 to <3500 26 26 - 1 - - - 4% 0% 0% 0% 14% 14% 0%
3500 to <4000 24 24 - - - - - 0% 0% 0% 0% 13% 13% 0%
4000 to <4500 17 17 = = = = = 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 9 9 - - - - - 0% 0% 0% 0% 5% 5% 0%
5000 to <5500 7 7 = = = = = 0% 0% 0% 0% 4% 4% 0%
5500 to <6000 5 5 - - - - - 0% 0% 0% 0% 3% 3% 0%
6000 to <6500 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 - - - - - - - - - - - 0% 0% 0%
8000 to <8500 1 1 = = = = = 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 - - - - - - - - - - - 0% 0% 0%
9000 to <9500 - - - - - - - - - - - 0% 0% 0%
9500 to <10000 - - - - - - - - - - - 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 185 185 - 1 - - - 1% 0% 0% 0% 100% 100% 0%
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Table 85 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Benton Harbor — Palisades
Results for Option 2 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange HHIrange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 1 9 (2) &) 1 - - 21% 9% 0% 0% 6% 5% (1%)
1500 to <2000 22 23 1 4 2 1 1 18% 9% 5% 5% 12% 12% 1%
2000 to <2500 33 34 1 3 2 - = 9% 6% 0% 0% 18% 18% 1%
2500 to <3000 26 26 - - - - - 0% 0% 0% 0% 14% 14% 0%
3000 to <3500 26 26 = 1 = = = 4% 0% 0% 0% 14% 14% 0%
3500 to <4000 24 24 - - - - - 0% 0% 0% 0% 13% 13% 0%
4000 to <4500 17 17 - 1 1 - - 6% 6% 0% 0% 9% 9% 0%
4500 to <5000 9 9 - - - - - 0% 0% 0% 0% 5% 5% 0%
5000 to <5500 7 7 - - - - - 0% 0% 0% 0% 4% 4% 0%
5500 to <6000 5 5 - - - - - 0% 0% 0% 0% 3% 3% 0%
6000 to <6500 2 2 = = = = = 0% 0% 0% 0% 1% 1% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 - - - - - - - - - - - 0% 0% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 - - - - - - - - - - - 0% 0% 0%
9000 to <9500 - - - - - - - - - - - 0% 0% 0%
9500 to <10000 - - - - - - - - - - - 0% 0% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 185 185 - 12 6 1 1 6% 3% 1% 1% 100% 100% 0%
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Bridgewater - Middlesex Results for Proposed Combin ation

Table 86 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bridgewater - Middlesex
Market January 2013 through June 2014

Preto Preto Preto Preto
Post Post Post 153
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours  hours  hours  hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHlincrease HHlincrease HHlincrease HHlincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 - - - - - - - - - - - 0% 0% 0%
2500 to <3000 5 3 2 2 1 1 1 40% 20% 20% 20% 2% 1% (1%)
3000 to <3500 8 8 - 4 2 - - 50% 25% 0% 0% 3% 3% 0%
3500 to <4000 16 17 1 6 4 - - 38% 25% 0% 0% 5% 6% 0%
4000 to <4500 27 24 (3) 6 6 2 2 22% 22% % % 9% 8% (1%)
4500 to <5000 42 39 (3) 9 6 5 4 21% 14% 12% 10% 14% 13% (1%)
5000 to <5500 37 40 3 9 8 4 1 24% 22% 11% 3% 12% 13% 1%
5500 to <6000 35 36 1 8 7 4 4 23% 20% 1% 11% 12% 12% 0%
6000 to <6500 32 31 (1) 3 3 2 2 9% 9% 6% 6% 11% 10%. (0%)
6500 to <7000 16 16 - 4 4 4 3 25% 25% 25% 19% 5% 5% 0%
7000 to <7500 16 15 (1) 4 1 - - 25% 6% 0% 0% 5% 5% (0%)
7500 to <8000 16 20 3 2 - - 19% 13% 0% 0% 5% % 1%
8000 to <8500 17 18 1 5 1 - - 29% 6% 0% 0% 6% 6% 0%
8500 to <9000 9 9 - - - - - 0% 0% 0% 0% 3% 3% 0%
9000 to <9500 12 10 2 4 3 2 2 33% 25% 17% 17% 4% 3% (1%)
9500 to <10000 7 6 (1) 1 - - - 14% 0% 0% 0% 2% 2% (0%)
10000 4 7 3 - = - = 0% 0% 0% 0% 1% 2% 1%
Overall 299 299 - 68 48 24 19 23% 16% 8% 6% 100% 100% 0%

Table 87 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bridgewater - Middlesex
Results for Option 1 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hours in  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 - - - - - - - - - - - 0% 0% 0%
2500 to <3000 5 5 - - - - - 0% 0% 0% 0% 2% 2% 0%
3000 to <3500 8 8 = = = = = 0% 0% 0% 0% 3% 3% 0%
3500 to <4000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
4000 to <4500 27 27 - - - - - 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 42 42 - - - - - 0% 0% 0% 0% 14% 14% 0%
5000 to <5500 37 37 - - - - - 0% 0% 0% 0% 12% 12% 0%
5500 to <6000 35 35 - - - - - 0% 0% 0% 0% 12% 12% 0%
6000 to <6500 32 32 - - - - - 0% 0% 0% 0% 11% 11% 0%
6500 to <7000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7000 to <7500 16 16 = = = = = 0% 0% 0% 0% 5% 5% 0%
7500 to <8000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
8000 to <8500 17 17 = = = = = 0% 0% 0% 0% 6% 6% 0%
8500 to <9000 9 9 - - - - - 0% 0% 0% 0% 3% 3% 0%
9000 to <9500 12 12 - - - - - 0% 0% 0% 0% 4% 4% 0%
9500 to <10000 7 7 - - - - - 0% 0% 0% 0% 2% 2% 0%
10000 4 4 - - - - - 0% 0% 0% 0% 1% 1% 0%
Overall 299 299 - - - - - 0% 0% 0% 0% 100% 100% 0%
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Table 88 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bridgewater - Middlesex
Results for Option 1 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post 153
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with  Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHlincrease HHlincrease HHlincrease HHlincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 - - - - - - - - - - - 0% 0% 0%
2500 to <3000 5 5 - - - - - 0% 0% 0% 0% 2% 2% 0%
3000 to <3500 8 8 - - - - - 0% 0% 0% 0% 3% 3% 0%
3500 to <4000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
4000 to <4500 27 27 - - = - = 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 42 42 - - - - - 0% 0% 0% 0% 14% 14% 0%
5000 to <5500 37 37 = = = = = 0% 0% 0% 0% 12% 12% 0%
5500 to <6000 35 35 - - - - - 0% 0% 0% 0% 12% 12% 0%
6000 to <6500 32 32 = = = = = 0% 0% 0% 0% 11% 11% 0%
6500 to <7000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7000 to <7500 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7500 to <8000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
8000 to <8500 17 17 - - - - - 0% 0% 0% 0% 6% 6% 0%
8500 to <9000 9 9 - - - - - 0% 0% 0% 0% 3% 3% 0%
9000 to <9500 12 12 - - = - = 0% 0% 0% 0% 4% 4% 0%
9500 to <10000 7 7 - - - - - 0% 0% 0% 0% 2% 2% 0%
10000 4 4 - - = - = 0% 0% 0% 0% 1% 1% 0%
Overall 299 299 - - - - - 0% 0% 0% 0% 100% 100% 0%

Table 89 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bridgewater - Middlesex
Results for Option 2 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange HHIrange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 - - - - - - - - - - - 0% 0% 0%
2500 to <3000 5 5 - - - - - 0% 0% 0% 0% 2% 2% 0%
3000 to <3500 8 8 - - - - - 0% 0% 0% 0% 3% 3% 0%
3500 to <4000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
4000 to <4500 27 27 - - = - = 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 42 42 - - - - - 0% 0% 0% 0% 14% 14% 0%
5000 to <5500 37 37 = = = = = 0% 0% 0% 0% 12% 12% 0%
5500 to <6000 35 35 - - - - - 0% 0% 0% 0% 12% 12% 0%
6000 to <6500 32 32 = = = = = 0% 0% 0% 0% 11% 11% 0%
6500 to <7000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7000 to <7500 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7500 to <8000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
8000 to <8500 17 17 - - - - - 0% 0% 0% 0% 6% 6% 0%
8500 to <9000 9 9 - - - - - 0% 0% 0% 0% 3% 3% 0%
9000 to <9500 12 12 - - = - = 0% 0% 0% 0% 4% 4% 0%
9500 to <10000 7 7 - - - - - 0% 0% 0% 0% 2% 2% 0%
10000 4 4 - - = - = 0% 0% 0% 0% 1% 1% 0%
Overall 299 299 - - - - - 0% 0% 0% 0% 100% 100% 0%
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Table 90 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Bridgewater - Middlesex
Results for Option 2 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post 153
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with  Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHlincrease HHlincrease HHlincrease HHlincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 - - - - - - - - - - - 0% 0% 0%
2500 to <3000 5 5 - - - - - 0% 0% 0% 0% 2% 2% 0%
3000 to <3500 8 8 - - - - - 0% 0% 0% 0% 3% 3% 0%
3500 to <4000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
4000 to <4500 27 27 - - = - = 0% 0% 0% 0% 9% 9% 0%
4500 to <5000 42 42 - - - - - 0% 0% 0% 0% 14% 14% 0%
5000 to <5500 37 37 = = = = = 0% 0% 0% 0% 12% 12% 0%
5500 to <6000 35 35 - - - - - 0% 0% 0% 0% 12% 12% 0%
6000 to <6500 32 32 = = = = = 0% 0% 0% 0% 11% 11% 0%
6500 to <7000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7000 to <7500 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
7500 to <8000 16 16 - - - - - 0% 0% 0% 0% 5% 5% 0%
8000 to <8500 17 17 - - - - - 0% 0% 0% 0% 6% 6% 0%
8500 to <9000 9 9 - - - - - 0% 0% 0% 0% 3% 3% 0%
9000 to <9500 12 12 - - = - = 0% 0% 0% 0% 4% 4% 0%
9500 to <10000 7 7 - - - - - 0% 0% 0% 0% 2% 2% 0%
10000 4 4 - - = - = 0% 0% 0% 0% 1% 1% 0%
Overall 299 299 - - - - - 0% 0% 0% 0% 100% 100% 0%

Central East Results for Proposed Combination

Table 91 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Central East Market January
2013 through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI  HHI with HHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or  of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 3 2 (1) 3 3 3 1 100% 100% 100% 33% 2% 1% (1%)
2000 to <2500 10 8 (2) 10 8 3 2 100% 80% 30% 20% % 6% (1%)
2500 to <3000 1 6 (5) 10 7 2 1 91% 64% 18% 9% 8% 4% (4%)
3000 to <3500 9 15 6 8 8 6 1 89% 89% 67% 11% % 11% 4%
3500 to <4000 12 10 (2) 8 5 3 2 67% 42% 25% 17% 9% % (1%)
4000 to <4500 13 13 - 6 4 4 4 46% 31% 31% 31% 10% 10% 0%
4500 to <5000 10 11 1 2 2 2 1 20% 20% 20% 10% % 8% 1%
5000 to <5500 1 1" - 2 2 2 2 18% 18% 18% 18% 8% 8% 0%
5500 to <6000 10 10 - 5 3 2 2 50% 30% 20% 20% % % 0%
6000 to <6500 6 9 3 1 1 1 - 17% 17% 17% 0% 4% % 2%
6500 to <7000 7 7 - - - - - 0% 0% 0% 0% 5% 5% 0%
7000 to <7500 8 7 (1) 1 - o - 13% 0% 0% 0% 6% 5% (1%)
7500 to <8000 9 10 1 - - - - 0% 0% 0% 0% % % 1%
8000 to <8500 3 3 = = = = = 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 6 6 - - - - - 0% 0% 0% 0% 4% 4% 0%
9000 to <9500 5 5 - - - - - 0% 0% 0% 0% 4% 4% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 134 134 - 56 43 28 16 42% 32% 21% 12% 100% 100% 0%
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Table 92 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Central East Results for

Option 1 Stand Alone

or

NN s ON

Preto  Preto
Post Post
Merger  Merger
Pre Post hours hours
Merger  Merger with HHI - with HHI
Number Number increase increase
of Market of Market Change of 50 or of 100
Hours  Hours  inHours more more
<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 3 2 (1) 3
2000 to <2500 10 8 2) 6
2500 to <3000 1 10 (1) 6
3000 to <3500 9 12 & 7
3500 to <4000 12 13 1 2
4000 to <4500 13 12 (1) 2
4500 to <5000 10 10 - 1
5000 to <5500 11 12 1 2
5500 to <6000 10 1 1 2
6000 to <6500 6 5 (1) - -
6500 to <7000 7 7 - - -
7000 to <7500 8 8 - - -
7500 to <8000 9 9
8000 to <8500 & &) - - -
8500 to <9000 6 6
9000 to <9500 5 5 - - -
9500 to <10000 1 1 - - -
10000 - - - - -
Overall 134 134 - 31

18

Merger

increase
of 200 or

10

Pre to
Post
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHI increase HHI increase

of 300 or
more

of 50 or
more

1 60%.
55%

- 78%
17%

- 15%
1 10%

1 18%

1 20%

- 0%
0%

- 0%
0%

- 0%
0%

- 0%
0%

5 23%

of 100 or

more

67%
50%
18%
22%
8%
8%
10%
18%
20%
0%
0%
0%
0%
0%
0%
0%
0%

13%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHI increase HHI increase

of 200 or
more

33%
20%
9%
0%
8%
8%
10%
18%
10%
0%
0%
0%
0%
0%
0%
0%
0%

7%

of 300 or
more

33%
10%
0%
0%
0%
0%
10%
9%
10%
0%
0%
0%
0%
0%
0%
0%
0%

4%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

%

8%

%

9%

10%

%

8%

%

4%

5%

6%

%

2%

4%

4%

1%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range
0%
0%
0%
1%
6%
%
9%

10%
9%
%
9%
8%
4%
5%
6%
%
2%
4%
4%
1%
0%
100%

Table 93 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Central East Results for

Option 1 Largest Eligible Party

or

WN = 2 wwo D w

Preto  Preto
Post Post
Merger  Merger
Pre Post hours hours
Merger  Merger with HHI  with HHI
Number Number increase increase
of Market of Market Change of 50 or of 100
Hours  Hours  inHours more more
<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 3 2 (1) 3
2000 to <2500 10 8 2) 9
2500 to <3000 1 10 (1) 6
3000 to <3500 9 12 3 7
3500 to <4000 12 12 - 3
4000 to <4500 13 13 - 2
4500 to <5000 10 10 - 1
5000 to <5500 1 12 1 3
5500 to <6000 10 11 1 4
6000 to <6500 6 5 (1) - -
6500 to <7000 7 7 - 1
7000 to <7500 8 7 (1)
7500 to <8000 9 10 1
8000 to <8500 3 3 - - -
8500 to <9000 6 6
9000 to <9500 & @ - - -
9500 to <10000 1 1 - - -
10000 - - - - -
Overall 134 134 - 40
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Merger

increase
of 200 or

Pre to
Post
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHI increase HHI increase

of 300 or
more

of 50 or
more

1 100%

1 90%.
- 55%
- 78%.
- 25%
- 15%

1 10%

1 21%

1 40%
- 0%
- 14%
- 13%
- 0%
- 0%
- 0%
- 0%
- 0%

5 30%

of 100 or

more

100%
60%
45%
33%
25%

8%
10%
18%
30%

0%
14%
13%

0%

0%

0%

0%

0%

22%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHI increase HHI increase

of 200 or
more

67%
20%
9%
0%
17%
8%
10%
18%
10%
0%
0%
13%
0%
0%
0%
0%
0%

10%

of 300 or
more

33%
10%
0%
0%
0%
0%
10%
9%
10%
0%
0%
0%
0%
0%
0%
0%
0%

4%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

%

8%

%

9%

10%

%

8%

%

4%

5%

6%

%

2%

4%

4%

1%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range
0%
0%
0%
1%
6%
%
9%
9%

10%
%
9%
8%
4%
5%
5%
%
2%
4%
4%
1%
0%
100%

0%
0%
0%
0%
0%
0%



Table 94 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Central East Results for

or

[ YO C)

Option 2 Stand Alone
Preto  Preto
Post Post
Merger  Merger
Pre Post hours hours
Merger  Merger with HHI - with HHI
Number Number increase increase
of Market of Market Change of 50 or of 100
Hours  Hours  inHours more more
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 3 2 (1) 2
2000 to <2500 10 10 - 4
2500 to <3000 1 9 (2) 6
3000 to <3500 9 12 & 4
3500 to <4000 12 13 1 2
4000 to <4500 13 1" (2) 1
4500 to <5000 10 10 - 1
5000 to <5500 11 1 - 2
5500 to <6000 10 10 - 2
6000 to <6500 6 7 1 - -
6500 to <7000 7 7 - - -
7000 to <7500 8 8 - - -
7500 to <8000 9 9
8000 to <8500 & &) - - -
8500 to <9000 6 6
9000 to <9500 5 5 - - -
9500 to <10000 1 1 - - -
10000 - - - - -
Overall 134 134 - 24

13

increase
of 200 or

Pre to
Post
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHI increase HHI increase

of 300 or
more

of 50 or
more

67%

1 40%
- 55%
- 44%
- 17%
- 8%

1 10%

1 18%

1 20%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

4 18%

of 100 or

more

67%
30%.
9%
1%
8%
8%
10%
9%
20%
0%
0%
0%
0%
0%
0%
0%
0%

10%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHI increase HHI increase

of 200 or
more

33%
20%
0%
0%
8%
8%
10%
9%
10%
0%
0%
0%
0%
0%
0%
0%
0%

6%

of 300 or
more

0%
10%
0%
0%
0%
0%
10%
9%
10%
0%
0%
0%
0%
0%
0%
0%
0%

3%

Pre Merger
Percentage
of Makret
Hours in
HHI Range

Post Merger
Percentage
of Hours in

HHI Range

Table 95 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Central East Results for

Option 2 Largest Eligible Party

or

Preto  Preto
Post Post
Merger  Merger
Pre Post hours hours
Merger  Merger with HHI  with HHI
Number Number increase increase
of Market of Market Change of 50 or of 100
Hours  Hours  inHours more more
<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 3 2 (1) 3
2000 to <2500 10 9 (1) 8
2500 to <3000 1 10 (1) 6
3000 to <3500 9 12 3 4
3500 to <4000 12 13 1 3
4000 to <4500 13 1" 2) 1
4500 to <5000 10 10 - 1
5000 to <5500 1 1" - 3
5500 to <6000 10 10 - 4
6000 to <6500 6 7 1 - -
6500 to <7000 7 7 - 1
7000 to <7500 8 7 (1)
7500 to <8000 9 10 1
8000 to <8500 3 3 - - -
8500 to <9000 6 6
9000 to <9500 & @ - - -
9500 to <10000 1 1 - - -
10000 - - - - -
Overall 134 134 - 35

© Monitoring Analytics 2014 | www.monitoringanalytics.com

increase
of 200 or

Pre to
Post
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHI increase HHI increase

of 300 or
more

of 50 or
more

100%

1 80%.
- 55%
- A44%
- 25%
- 8%

1 10%

1 21%

1 40%
- 0%
- 14%
- 13%
- 0%
- 0%
- 0%
- 0%
- 0%

4 26%

of 100 or

more

100%
40%
18%
33%
17%

8%
10%
9%
30%
0%
14%
13%
0%
0%
0%
0%
0%

16%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHI increase HHI increase

of 200 or
more

33%
20%
0%
0%
8%
8%
10%
9%
10%
0%
0%
13%
0%
0%
0%
0%
0%

7%

of 300 or
more

0%
10%
0%
0%
0%
0%
10%
9%
10%
0%
0%
0%
0%
0%
0%
0%
0%

3%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

%

8%

%

9%

10%

%

8%

%

4%

5%

6%

%

2%

4%

4%

1%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range
0%
0%
0%
1%
%
%
9%

10%
8%
%
8%
%
5%
5%
5%
%
2%
4%
4%
1%
0%
100%




Clover Results for Proposed Combination

Table 96 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Clover Market January 2013

through June 2014
Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - ° -
500 to <1000 - - - - -
1000 to <1500 1 1 - - o -
1500 to <2000 4 4 - 1 - -
2000 to <2500 19 18 (1) 2 - -
2500 to <3000 32 33 1 -
3000 to <3500 33 33 - - - -
3500 to <4000 44 44
4000 to <4500 45 45 - 1 - -
4500 to <5000 24 24
5000 to <5500 22 22 - - - -
5500 to <6000 22 22
6000 to <6500 14 14 - - - -
6500 to <7000 14 14
7000 to <7500 12 12 - - - -
7500 to <8000 6 6 - - - -
8000 to <8500 5 5 - - = -
8500 to <9000 6 6 - - - -
9000 to <9500 4 4 - - = -
9500 to <10000 21 21 - - - -
10000 - - - = = -
Overall 328 328 - 4 - -

Pre to
Post
Merger
hours
with HHI

Percentage
of Market
Hours with

Percentage
of Market
Hours with

increase HHlincrease HHIincrease

of 300 or
more

of 50 or
more

- 0%
- 25%
- 1%
- 0%
- 0%
- 0%
- 2%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

1%

of 100 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

of 300 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Pre Merger
Percentage
of Makret
Hours in
HHI Range

Post Merger
Percentage
of Hours in

HHI Range

Table 97 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Clover Results for Option 1

Stand Alone
Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - B B = B -
500 to <1000 - - - - -
1000 to <1500 1 1 - - = -
1500 to <2000 4 4 - - -
2000 to <2500 19 19 - - = -
2500 to <3000 32 32
3000 to <3500 88 83 - - o -
3500 to <4000 44 44
4000 to <4500 45 45 - 1 o -
4500 to <5000 24 24
5000 to <5500 22 22 - - o -
5500 to <6000 22 22
6000 to <6500 14 14 - - = -
6500 to <7000 14 14
7000 to <7500 12 12 - - = -
7500 to <8000 6 6 - - - -
8000 to <8500 & 5 - - o -
8500 to <9000 6 6 - - - -
9000 to <9500 4 4 - - o -
9500 to <10000 21 21 - - - -
10000 - - - B o -
Overall 328 328 - 1 - -

Pre to
153
Merger Percentage
hours of Market
with HHI  Hours with
increase HHl increase
of 300 or of 50 or
more more

- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 2%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

0%

Percentage
of Market
Hours with
HHI increase
of 100 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%
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Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

of 300 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

1%

6%

10%

10%

13%

14%

%

7%

7%

4%

4%

4%

2%

2%

2%

1%

6%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
1%
6%
10%
10%
13%
14%
%
7%
7%
4%
4%
4%
2%
2%
2%
1%
6%
0%
100%

Change in
percentage



Table 98 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Clover Results for Option 1

Largest Eligible Party

Pre Post
Merger

Merger
Number Number
of Market of Market Change

Hours  Hours

500 to <1000 -

1000 to <1500 1 -

1500 to <2000 4 5

2000 to <2500 19 18

2500 to <3000 32 33

3000 to <3500 33 33 -
3500 to <4000 44 44 -
4000 to <4500 45 45 -
4500 to <5000 24 24 -
5000 to <5500 22 22 -
5500 to <6000 22 22 -
6000 to <6500 14 14 -
6500 to <7000 14 14 -
7000 to <7500 12 12 -
7500 to <8000 6 6 -
8000 to <8500 5 5 -
8500 to <9000 6 6 -
9000 to <9500 4 4 -
9500 to <10000 21 21 -
10000 - - -
Overall 328 328 -

in Hours more

Pre to
Post

Merger

hours

with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHI increase

of 300 or

more

of 50 or

more

100%
25%
0%
0%
0%
0%
2%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

1%

of 100 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

of 300 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Pre Merger
Percentage
of Makret
Hours in
HHI Range

Post Merger
Percentage
of Hours in

HHI Range

Table 99 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Clover Results for Option 2

Stand Alone

Pre Post
Merger

Merger
Number Number
of Market of Market Change of 50 or

Hours  Hours

<500 - - -
500 to <1000 - -
1000 to <1500 1 1 -
1500 to <2000 4 4
2000 to <2500 19 19 -
2500 to <3000 32 35
3000 to <3500 33 34
3500 to <4000 44 42
4000 to <4500 45 46
4500 to <5000 24 21
5000 to <5500 22 22 -
5500 to <6000 22 22
6000 to <6500 14 15
6500 to <7000 14 14
7000 to <7500 12 1
7500 to <8000 6 6 -
8000 to <8500 5 5 -
8500 to <9000 6 6 -
9000 to <9500 4 4 -
9500 to <10000 21 21 -
10000 - - -
Overall 328 328 -

in Hours more

Pre to
Post

Merger

hours

with HHI

Percentage
of Market
Hours with

increase HHl increase

of 300 or

more

of 50 or

more

0%
0%
0%
0%
0%
0%
2%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Percentage
of Market
Hours with
HHI increase
of 100 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%
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Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

of 300 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

1%

6%

10%

10%

13%

14%

7%

%

7%

4%

4%

4%

2%

2%

2%

1%

6%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range

Change in
percentage



Table 100 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Clover Results for Option 2
Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market ~ of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHlincrease HHIincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 1 - (1) 1 - - - 100% 0% 0% 0% 0% 0% (0%)
1500 to <2000 4 5 1 1 - - - 25% 0% 0% 0% 1% 2% 0%
2000 to <2500 19 19 - - = - = 0% 0% 0% 0% 6% 6% 0%
2500 to <3000 32 35 3 - - - - 0% 0% 0% 0% 10% 11% 1%
3000 to <3500 33 34 1 = = = = 0% 0% 0% 0% 10% 10% 0%
3500 to <4000 44 42 (2) - - - - 0% 0% 0% 0% 13% 13% (1%)
4000 to <4500 45 46 1 1 - - - 2% 0% 0% 0% 14% 14% 0%
4500 to <5000 24 21 ©) ) . ) . 0% 0% 0% 0% % 6% (1%)
5000 to <5500 22 22 - - - - - 0% 0% 0% 0% % % 0%
5500 to <6000 22 22 - - - - - 0% 0% 0% 0% % % 0%
6000 to <6500 14 15 1 - - - - 0% 0% 0% 0% 4% 5% 0%
6500 to <7000 14 14 - - - - - 0% 0% 0% 0% 4% 4% 0%
7000 to <7500 12 1 0) - o - o 0% 0% 0% 0% 4% 3% (0%)
7500 to <8000 6 6 - - - - - 0% 0% 0% 0% 2% 2% 0%
8000 to <8500 5 5 = = = = = 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 6 6 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 4 4 - - - - - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 21 21 - - - - - 0% 0% 0% 0% 6% 6% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 328 328 - 3 - - - 1% 0% 0% 0% 100% 100% 0%

Cloverdale Results for Proposed Combination

Table 101 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cloverdale Market January
2013 through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger  Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI  HHI with HHl ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or  of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 2 1 (1) 1 1 1 1 50% 50% 50% 50% 1% 1% (1%)
2500 to <3000 5 4 (1) 3 2 2 2 60% 40% 40% 40% 3% 2% (1%)
3000 to <3500 7 9 2 1 1 - - 14% 14% 0% 0% 4% 5% 1%
3500 to <4000 25 25 - 2 2 - - 8% 8% 0% 0% 13% 13% 0%
4000 to <4500 20 19 (1) 4 & 1 - 20% 15% 5% 0% 10% 10% (1%)
4500 to <5000 22 23 1 1 1 - - 5% 5% 0% 0% 11% 12% 1%
5000 to <5500 17 17 - 2 2 = - 12% 12% 0% 0% 9% 9% 0%
5500 to <6000 36 35 (1) 2 1 - - 6% 3% 0% 0% 18% 18% (1%)
6000 to <6500 23 24 1 = = = = 0% 0% 0% 0% 12% 12% 1%
6500 to <7000 12 12 - - - - - 0% 0% 0% 0% 6% 6% 0%
7000 to <7500 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
7500 to <8000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 4 4 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 2 2 - = - = - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 1% 1% 0%
Overall 195 195 - 16 13 4 3 8% % 2% 2% 100% 100% 0%
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Table 102 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cloverdale Results for Option
1 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHl ~ Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 2 2 = 1 1 1 1 50% 50% 50% 50% 1% 1% 0%
2500 to <3000 5 4 (1) 2 2 1 - 40% 40% 20% 0% 3% 2% (1%)
3000 to <3500 7 8 1 1 - - 14% 14% 0% 0% 4% 4% 1%
3500 to <4000 25 25 - 1 1 - - 4% 4% 0% 0% 13% 13% 0%
4000 to <4500 20 20 - 1 1 - - 5% 5% 0% 0% 10% 10% 0%
4500 to <5000 22 2 - 1 1 - - 5% 5% 0% 0% 11% 11% 0%
5000 to <5500 17 17 - 2 2 = - 12% 12% 0% 0% 9% 9% 0%
5500 to <6000 36 35 (1) 2 1 - - 6% 3% 0% 0% 18% 18% (1%)
6000 to <6500 23 24 1 = = = = 0% 0% 0% 0% 12% 12% 1%
6500 to <7000 12 12 - - - - - 0% 0% 0% 0% 6% 6% 0%
7000 to <7500 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
7500 to <8000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 4 4 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 2 2 - = - = - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 1% 1% 0%
Overall 195 195 - 1 10 2 1 6% 5% 1% 1% 100% 100% 0%

Table 103 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cloverdale Results for Option
1 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 2 1 (1) 1 1 1 1 50% 50% 50% 50% 1% 1% (1%)
2500 to <3000 5 5 - 2 2 1 - 40% 40% 20% 0% 3% 3% 0%
3000 to <3500 7 8 1 1 1 - - 14% 14% 0% 0% 4% 4% 1%
3500 to <4000 25 25 - 1 1 - - 4% 4% 0% 0% 13% 13% 0%
4000 to <4500 20 20 - 1 1 - - 5% 5% 0% 0% 10% 10% 0%
4500 to <5000 22 2 - 1 1 - - 5% 5% 0% 0% 11% 11% 0%
5000 to <5500 17 17 - 2 2 = - 12% 12% 0% 0% 9% 9% 0%
5500 to <6000 36 35 (1) 2 1 - - 6% 3% 0% 0% 18% 18% (1%)
6000 to <6500 23 24 1 = = = = 0% 0% 0% 0% 12% 12% 1%
6500 to <7000 12 12 - - - - - 0% 0% 0% 0% 6% 6% 0%
7000 to <7500 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
7500 to <8000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 4 4 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 2 2 - = - = - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 1% 1% 0%
Overall 195 195 - 1 10 2 1 6% 5% 1% 1% 100% 100% 0%
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Table 104 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cloverdale Results for Option
2 Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHl ~ Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 2 1 (1) 1 1 1 1 50% 50% 50% 50% 1% 1% (1%)
2500 to <3000 5 5 - 2 2 2 1 40% 40% 40% 20% 3% 3% 0%
3000 to <3500 7 10 & 1 1 - - 14% 14% 0% 0% 4% 5% 2%
3500 to <4000 25 23 @ 2 1 . ) 8% 4% 0% 0% 13% 12% (1%)
4000 to <4500 20 22 2 &) & 1 - 15% 15% 5% 0% 10% 1% 1%
4500 to <5000 22 23 1 1 1 - - 5% 5% 0% 0% 11% 12% 1%
5000 to <5500 17 17 - 2 1 = - 12% 6% 0% 0% 9% 9% 0%
5500 to <6000 36 33 (3) 1 1 - - 3% 3% 0% 0% 18% 17% (2%)
6000 to <6500 23 23 = = = = = 0% 0% 0% 0% 12% 12% 0%
6500 to <7000 12 12 - - - - - 0% 0% 0% 0% 6% 6% 0%
7000 to <7500 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
7500 to <8000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 4 4 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 2 2 - = - = - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 1% 1% 0%
Overall 195 195 - 13 11 4 2 7% 6% 2% 1% 100% 100% 0%

Table 105 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cloverdale Results for Option
2 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI  Hours with Hours with  Hours with  Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 - - - - - - - - - - - 0% 0% 0%
2000 to <2500 2 1 (1) 1 1 1 1 50% 50% 50% 50% 1% 1% (1%)
2500 to <3000 5 5 - 2 2 2 1 40% 40% 40% 20% 3% 3% 0%
3000 to <3500 7 10 & 1 1 - - 14% 14% 0% 0% 4% 5% 2%
3500 to <4000 25 23 @ 2 1 . ) 8% 4% 0% 0% 13% 12% (1%)
4000 to <4500 20 22 2 &) & 1 - 15% 15% 5% 0% 10% 1% 1%
4500 to <5000 22 23 1 1 1 - - 5% 5% 0% 0% 11% 12% 1%
5000 to <5500 17 17 - 2 1 = - 12% 6% 0% 0% 9% 9% 0%
5500 to <6000 36 33 (3) 1 1 - - 3% 3% 0% 0% 18% 17% (2%)
6000 to <6500 23 23 = = = = = 0% 0% 0% 0% 12% 12% 0%
6500 to <7000 12 12 - - - - - 0% 0% 0% 0% 6% 6% 0%
7000 to <7500 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
7500 to <8000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 4 4 - - - - - 0% 0% 0% 0% 2% 2% 0%
9000 to <9500 2 2 - = - = - 0% 0% 0% 0% 1% 1% 0%
9500 to <10000 8 8 - - - - - 0% 0% 0% 0% 4% 4% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 1% 1% 0%
Overall 195 195 - 13 11 4 2 % 6% 2% 1% 100% 100% 0%
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Cook Results for Proposed Combination

Table 106 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cook Market January 2013

through June 2014

Pre Post
Merger  Merger
Number Number
of Market of Market Change
Hours  Hours
<500 - -
500 to <1000 -
1000 to <1500 10 10
1500 to <2000 33 32
2000 to <2500 38 35
2500 to <3000 37 36
3000 to <3500 39 42
3500 to <4000 20 21
4000 to <4500 19 16
4500 to <5000 18 21
5000 to <5500 1 10
5500 to <6000 5 7
6000 to <6500 6 6
6500 to <7000 2 2
7000 to <7500 - -
7500 to <8000 1 1
8000 to <8500 2 2
8500 to <9000 1 1
9000 to <9500 1 1
9500 to <10000 1 1
10000 1 1
Overall 245 245

w oo AN

Merger

with HHI
increase
of 50 or

in Hours more

o

28

Merger

with HHI
increase
of 100 or

w o w

-

19

Merger

increase

Pre to
Post
Merger
hours
with HHI

more

1 1
2 1
4 3
3 1
4 3
1 1
15 10

of 50 or
more

20%
12%
13%
14%
8%
0%
26%
11%
18%
0%
0%
0%

0%
0%
0%
0%
0%
0%
11%

Percentage Percentage

of Market
Hours with  Hours with
increase HHI increase HHI increase
0f 200 or of 300 or

of Market

of 100 or
more

0%
3%
8%
14%
8%
0%
21%
6%
18%
0%
0%
0%

0%
0%
0%
0%
0%
0%
8%

Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHI increase HHI increase

of 200 or
more

0%
3%
5%
1%
8%
0%
21%
0%
9%
0%
0%
0%

0%
0%
0%
0%
0%
0%
6%

of 300 or
more

0%
3%
3%
8%
3%
0%
16%
0%
9%
0%
0%
0%

0%
0%
0%
0%
0%
0%
4%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

4%

13%

16%

15%

16%

8%

8%

%

4%

2%

2%

1%

0%

0%

1%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range
0%
0%
4%

13%
14%
15%
17%
9%
%
9%
4%
3%
2%
1%
0%
0%
1%
0%
0%
0%
0%
100%

Table 107 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cook Results for Option 1

Stand Alone

Pre Post
Merger

Merger
Number Number
of Market of Market Change of 50 or
in Hours more

Hours  Hours
<500 - -
500 to <1000 -
1000 to <1500 10 1
1500 to <2000 33 34
2000 to <2500 38 35
2500 to <3000 37 36
3000 to <3500 39 40
3500 to <4000 20 21
4000 to <4500 19 17
4500 to <5000 18 20
5000 to <5500 11 10
5500 to <6000 5 6
6000 to <6500 6 6
6500 to <7000 2 2
7000 to <7500 - -
7500 to <8000 1 1
8000 to <8500 2 2
8500 to <9000 1 1
9000 to <9500 1 1
9500 to <10000 1 1
10000 1 1

Overall 245 245

Merger

with HHI
increase

14

Merger

with HHI
increase
of 100 or

11

Merger

increase

Pre to
Post
Merger
hours
with HHI

more

2 2
2 1
3 2
8 6

Percentage

of Market
Hours with
increase HHl increase
of 200 or of 300 or of 50 or

more

10%
0%
8%
8%
5%
0%

16%
6%
9%
0%
0%
0%

0%
0%
0%
0%
0%
0%
6%

Percentage
of Market
Hours with
HHlincrease
of 100 or
more

0%
0%
5%
8%
5%
0%
16%
0%
9%
0%
0%
0%

0%
0%
0%
0%
0%
0%
4%
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Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHI increase HHI increase

of 200 or
more

0%
0%
3%
5%
5%
0%
16%
0%
0%
0%
0%
0%

0%
0%
0%
0%
0%
0%
3%

of 300 or
more

0%
0%
3%
5%
3%
0%
1%
0%
0%
0%
0%
0%

0%
0%
0%
0%
0%
0%
2%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

4%

13%

16%

15%

16%

8%

8%

%

4%

2%

2%

1%

0%

0%

1%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range
0%
0%
4%

14%
14%
15%
16%
9%
%
8%
4%
2%
2%
1%
0%
0%
1%
0%
0%
0%
0%
100%




Table 108 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cook Results for Option 1
Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI with HHl ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or  of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 10 10 - 2 - = - 20% 0% 0% 0% 4% 4% 0%
1500 to <2000 33 32 (1) 7 3 1 - 21% 9% 3% 0% 13% 13% (0%)
2000 to <2500 38 36 7 3 2 2 18% 8% 5% 5% 16% 15% (1%)
2500 to <3000 37 38 1 4 3 2 2 1% 8% 5% 5% 15% 16% 0%
3000 to <3500 39 40 1 &) & 2 1 8% 8% 5% 3% 16% 16% 0%
3500 to <4000 20 21 1 - - - 0% 0% 0% 0% 8% 9% 0%
4000 to <4500 19 17 (2) 5 4 &) 2 26% 21% 16% 1% 8% % (1%)
4500 to <5000 18 20 2 1 - - - 6% 0% 0% 0% % 8% 1%
5000 to <5500 11 10 (1) 1 1 o o 9% 9% 0% 0% 4% 4% (0%)
5500 to <6000 5 6 1 - - - - 0% 0% 0% 0% 2% 2% 0%
6000 to <6500 6 6 = = = = = 0% 0% 0% 0% 2% 2% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
8000 to <8500 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
9000 to <9500 1 1 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 0% 0% 0%
Overall 245 245 - 30 17 10 7 12% % 4% 3% 100% 100% 0%

Table 109 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cook Results for Option 2
Stand Alone

Preto Preto Preto Preto
Post Post Post Post
Merger  Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHl ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 10 10 - - - - - 0% 0% 0% 0% 4% 4% 0%
1500 to <2000 33 33 - - - - - 0% 0% 0% 0% 13% 13% 0%
2000 to <2500 38 36 2 3 2 1 1 8% 5% 3% 3% 16% 15% (1%)
2500 to <3000 37 36 (1) 4 4 3 3 1% 1% 8% 8% 15% 15% (0%)
3000 to <3500 39 40 1 3 3 3 1 8% 8% 8% 3% 16% 16% 0%
3500 to <4000 20 21 1 - - - - 0% 0% 0% 0% 8% 9% 0%
4000 to <4500 19 16 (3) 4 4 4 & 21% 21% 21% 16% 8% % (1%)
4500 to <5000 18 21 3 2 1 - - 11% 6% 0% 0% % 9% 1%
5000 to <5500 1 10 (1) 2 2 1 1 18% 18% 9% 9% 4% 4% (0%)
5500 to <6000 5 7 2 - - - - 0% 0% 0% 0% 2% 3% 1%
6000 to <6500 6 6 - = - = - 0% 0% 0% 0% 2% 2% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
8000 to <8500 2 2 = = = = = 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
9000 to <9500 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
Overall 245 245 - 18 16 12 9 % 7% 5% 4% 100% 100% 0%
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Table 110 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Cook Results for Option 2
Largest Eligible Party

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market  of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI with HHl ~ Hours with Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHIincrease HHIlincrease HHIincrease HHlincrease  of Makret Percentage

of Market of Market Change of 50 or  of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hoursiin  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - 0% 0% 0%
1000 to <1500 10 10 - = - = - 0% 0% 0% 0% 4% 4% 0%
1500 to <2000 33 32 (1) 3 2 1 - 9% 6% 3% 0% 13% 13% (0%)
2000 to <2500 38 35 7 3 1 1 18% 8% 3% 3% 16% 14% (1%)
2500 to <3000 37 37 - 5 4 3 3 14% 1% 8% 8% 15% 15% 0%
3000 to <3500 39 41 2 &) & &) 1 8% 8% 8% 3% 16% 17% 1%
3500 to <4000 20 21 1 - - - - 0% 0% 0% 0% 8% 9% 0%
4000 to <4500 19 16 (3) 5 4 4 & 26% 21% 21% 16% 8% % (1%)
4500 to <5000 18 21 3 2 1 - - 11% 6% 0% 0% % 9% 1%
5000 to <5500 11 10 (1) 2 2 1 1 18% 18% 9% 9% 4% 4% (0%)
5500 to <6000 5 7 2 - - - - 0% 0% 0% 0% 2% 3% 1%
6000 to <6500 6 6 = = = = = 0% 0% 0% 0% 2% 2% 0%
6500 to <7000 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
7000 to <7500 - - - - - - - - - - - 0% 0% 0%
7500 to <8000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
8000 to <8500 2 2 - - - - - 0% 0% 0% 0% 1% 1% 0%
8500 to <9000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
9000 to <9500 1 1 - = - = - 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 1 1 - = - = - 0% 0% 0% 0% 0% 0% 0%
Overall 245 245 - 27 19 13 9 11% 8% 5% 4% 100% 100% 0%

Dickerson - Pleasant Results for Proposed Combinati  on

Table 111 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Dickerson - Pleasant Market
January 2013 through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours  hours  hours  hours of Market  of Market of Market ~ of Market Pre Merger

Merger  Merger with HHI  with HHI HHI with HHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hoursin

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 12 10 2 7 5 3 1 58% 42% 25% 8% % 6% (1%)
2000 to <2500 12 10 () 1 8 6 4 92% 67% 50% 33% 7% 6% (1%)
2500 to <3000 16 7 9) 14 12 9 7 88% 75% 56% 44% 10% 4% (6%)
3000 to <3500 24 19 (5) 19 16 14 13 79% 67% 58% 54% 15% 12% (3%)
3500 to <4000 22 24 2 19 17 12 10 86% 7% 55% 45% 13% 15% 1%
4000 to <4500 29 26 (3) 22 19 15 14 76% 66% 52% 48% 18% 16% (2%)
4500 to <5000 18 19 1 14 1 10 7 78% 61% 56% 39% 11% 12% 1%
5000 to <5500 19 24 5 14 12 7 5 74% 63% 37% 26% 12% 15% 3%
5500 to <6000 4 7 3 1 1 1 1 25% 25% 25% 25% 2% 4% 2%
6000 to <6500 4 8 4 4 & 2 2 100% 75% 50% 50% 2% 5% 2%
6500 to <7000 1 3 2 - - - - 0% 0% 0% 0% 1% 2% 1%
7000 to <7500 1 2 1 - - - - 0% 0% 0% 0% 1% 1% 1%
7500 to <8000 1 1 - 1 - - - 100% 0% 0% 0% 1% 1% 0%
8000 to <8500 - - - - - - - - - - - 0% 0% 0%
8500 to <9000 - 1 1 - - - - - - - - 0% 1% 1%
9000 to <9500 - 1 1 - = - = - - = - 0% 1% 1%
9500 to <10000 - 1 1 - - - - - - - - 0% 1% 1%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 163 163 - 126 104 79 64 % 64% 48% 39% 100% 100% 0%
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Table 112 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Dickerson - Pleasant Results

for Option 1 Stand Alone

Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - -
500 to <1000 -
1000 to <1500 - - - - -
1500 to <2000 12 1 (1) 2 1
2000 to <2500 12 10 (2) 6 6
2500 to <3000 16 10 (6) 10 9
3000 to <3500 24 16 (8) 16 14
3500 to <4000 22 23 1 16 14
4000 to <4500 29 29 - 20 15
4500 to <5000 18 20 2 10 10
5000 to <5500 19 22 & 12 9
5500 to <6000 4 6 2 1 1
6000 to <6500 4 8 4 4 3
6500 to <7000 1 3 2
7000 to <7500 1 2 1 - -
7500 to <8000 1 - (1) - -
8000 to <8500 - - - - -
8500 to <9000 - 1 1 - -
9000 to <9500 - 1 1 - -
9500 to <10000 - 1 1 - -
10000 - - - - -
Overall 163 163 - 97 82
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Merger
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of Market
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of 300 or
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17%
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56%
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50%.
56%
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0%
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50%
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8%
25%
50%
50%
45%
4%
33%
21%
25%
50%.

0%

0%

0%

36%

of 300 or
more

8%
25%
38%
42%
36%
4%
28%
21%
25%
25%

0%

0%

0%

31%

Pre Merger
Percentage
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Hours in
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0%

0%

0%

7%

%

10%

15%

13%

18%

11%

12%

2%

2%

1%

1%

1%

0%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
7%
6%
6%
10%
14%
18%
12%
13%
4%
5%
2%
1%
0%
0%
1%
1%
1%
0%
100%

0%
2%

2%
1%
1%
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0%
1%
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Table 113 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Dickerson - Pleasant Results

for Option 1 Largest Eligible Party

Pre to
Post Post
Merger  Merger
hours hours hours
with HHI  with HHI HHI

Pre to
Post

Pre Post
Merger
Number

Merger
Number

Pre to

Merger

increase increase increase

of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more

<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 12 10 (2) 7 4
2000 to <2500 12 1" (1) 8 6
2500 to <3000 16 9 (7) 12 10
3000 to <3500 24 17 (7) 17 14
3500 to <4000 22 23 1 16 14
4000 to <4500 29 29 - 21 15
4500 to <5000 18 20 2 10 10
5000 to <5500 19 22 & 13 9
5500 to <6000 4 6 2 1 1
6000 to <6500 4 8 4 4 3
6500 to <7000 1 3 2 - -
7000 to <7500 1 2 1 - -
7500 to <8000 1 - (1)

8000 to <8500 - - - - -
8500 to <9000 - 1 1 - -
9000 to <9500 - 1 1 - -
9500 to <10000 - 1 1 - -
10000 - - - - -
Overall 163 163 - 109 86
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38%
46%
36%
4%
28%
21%
25%
25%

0%

0%

0%

33%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

7%

%

10%

15%

13%

18%

11%

12%

2%

2%

1%

1%

1%

0%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
6%
%
6%
10%
14%
18%
12%
13%
4%
5%
2%
1%
0%
0%
1%
1%
1%
0%
100%

0%
2%

2%
1%
1%

(1%)
0%
1%
1%
1%
0%
0%



Table 114 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Dickerson - Pleasant Results

for Option 2 Stand Alone

Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 12 14 2 1 1
2000 to <2500 12 8 4) 3 3
2500 to <3000 16 10 (6) 13 1
3000 to <3500 24 16 (8) 15 14
3500 to <4000 22 23 1 17 16
4000 to <4500 29 28 (1) 21 16
4500 to <5000 18 21 3 1 9
5000 to <5500 19 24 5 12 9
5500 to <6000 4 7 3 1 1
6000 to <6500 4 5 1 4 3
6500 to <7000 1 3 2 - -
7000 to <7500 1 1 - - -
7500 to <8000 1 - (1) - -
8000 to <8500 - - - - -
8500 to <9000 - 1 1 - -
9000 to <9500 - 1 1 - -
9500 to <10000 - 1 1 - -
10000 - - - - -
Overall 163 163 - 98 83

61

Pre to
153
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

S 2PN ®N OGN

51

of 50 or

more

8%
25%
81%
63%
%
2%
61%
63%
25%

100%

0%

0%

0%

60%

of 100 or
more

8%
25%
69%
58%
73%
55%
50%
47%
25%
75%

0%

0%

0%

51%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

8%
17%
44%
54%
45%
4%
44%
26%
25%
50%.

0%

0%

0%

37%

of 300 or
more

0%
17%
31%
50%
36%
4%
33%
21%
25%
25%

0%

0%

0%

31%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

7%

%

10%

15%

13%

18%

11%

12%

2%

2%

1%

1%

1%

0%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
9%
5%
6%
10%
14%
17%
13%
15%
4%
3%
2%
1%
0%
0%
1%
1%
1%
0%
100%

0%
0%

Table 115 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Dickerson - Pleasant Results

for Option 2 Largest Eligible Party

Pre to
Post Post
Merger  Merger
hours hours hours
with HHI  with HHI HHI

Pre to
Post

Pre Post
Merger
Number

Merger
Number

Pre to

Merger

increase increase increase

of Market of Market Change of 50 or of 100 or of 200 or

Hours  Hours  inHours more more more
<500 - - - - -
500 to <1000 - - - -
1000 to <1500 - - - - -
1500 to <2000 12 13 1 8 4
2000 to <2500 12 9 (3) 5 3
2500 to <3000 16 10 (6) 13 1
3000 to <3500 24 16 (8) 16 14
3500 to <4000 22 23 1 18 16
4000 to <4500 29 28 (1) 22 16
4500 to <5000 18 21 3 1 10
5000 to <5500 19 23 4 12 9
5500 to <6000 4 8 4 1 1
6000 to <6500 4 5 1 4 3
6500 to <7000 1 3 2 -
7000 to <7500 1 1 - - -
7500 to <8000 1 - (1)
8000 to <8500 - - - - -
8500 to <9000 - 1 1 - -
9000 to <9500 - 1 1 - -
9500 to <10000 - 1 1 - -
10000 - - - - -
Overall 163 163 - 110 87
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64

Pre to
Post
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

53

of 50 or

more

67%
42%
81%
67%
82%
76%
61%
63%
25%
100%
0%
0%
0%

67%

of 100 or
more

33%
25%
69%
58%
73%
55%
56%
47%
25%
75%

0%

0%

0%

53%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

25%
17%
44%
54%
45%
4%
50%
26%
25%
50%.

0%

0%

0%

39%

of 300 or
more

8%
17%
38%
50%
36%
4%
33%
21%
25%
25%

0%

0%

0%

33%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

7%

%

10%

15%

13%

18%

11%

12%

2%

2%

1%

1%

1%

0%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
8%
6%
6%
10%
14%
17%
13%
14%
5%
3%
2%
1%
0%
0%
1%
1%
1%
0%
100%

0%
0%



Mt. Storm Results for Proposed Combination

Table 116 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Mt. Storm Market January

[CTENE I CIF RPN

2013 through June 2014
Pre to
Post
Merger
Pre Post hours
Merger  Merger with HHI
Number Number increase
of Market of Market Change of 50 or
Hours  Hours  inHours more
<500 - - - -
500 to <1000 - - -
1000 to <1500 - - - -
1500 to <2000 3 3 - -
2000 to <2500 1 1 - -
2500 to <3000 9 8 (1)
3000 to <3500 12 12 -
3500 to <4000 13 13 -
4000 to <4500 16 17 1
4500 to <5000 11 10 (1)
5000 to <5500 14 15
5500 to <6000 9 9
6000 to <6500 4 -
6500 to <7000 8 7 (1)
7000 to <7500 8 9 1
7500 to <8000 4 4 -
8000 to <8500 2 2 - -
8500 to <9000 4 4
9000 to <9500 2 2 - -
9500 to <10000 4 4 - -
10000 - - - -
Overall 124 124 -

12

s aN

with HHI
increase
of 100 or

Pre to
153
Merger Percentage
hours of Market
with HHI  Hours with
increase  HHl increase
of 300 or of 50 or
more more

0%
1%

- 23%
- 13%
1 18%

- 22%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

1 10%

Percentage
of Market
Hours with
HHI increase
of 100 or
more

0%
0%
1%
0%
15%
6%
9%
7%
0%
0%
0%
0%
0%
0%
0%
0%
0%

5%

Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
6%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

2%

of 300 or
more

0%
0%
0%
0%
0%
0%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

1%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

1%

7%

10%

10%

13%

9%

11%

%

3%

6%

6%

3%

2%

3%

2%

3%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range

Table 117 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Mt. Storm Results for Option

1 Stand Alone

NSO W

Pre to
Post
Merger
Pre Post hours
Merger  Merger with HHI
Number Number increase
of Market of Market Change of 50 or
Hours  Hours  inHours more
<500 - - - -
500 to <1000 - - -
1000 to <1500 - - - -
1500 to <2000 3 3 - -
2000 to <2500 1 1 - -
2500 to <3000 9 8 (1)
3000 to <3500 12 12 -
3500 to <4000 13 13 -
4000 to <4500 16 17 1
4500 to <5000 1 10 (1)
5000 to <5500 14 15 1
5500 to <6000 9 9 -
6000 to <6500 4 -
6500 to <7000 8 7 (1)
7000 to <7500 8 9 1
7500 to <8000 4 4 -
8000 to <8500 2 2 - -
8500 to <9000 4 4
9000 to <9500 2 2 - -
9500 to <10000 4 4 -
10000 - - -
Overall 124 124 -

12

with HHI
increase
of 100 or

Pre to
Post
Merger Percentage
hours of Market
with HHI  Hours with
increase HHl increase
of 300 or of 50 or
more more

0%

- 11%
- 8%
- 23%
- 13%

1 18%
- 7%
- 22%

- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

1 10%

Percentage
of Market
Hours with
HHI increase
of 100 or
more

0%
0%
0%
0%
8%
6%
9%
7%
0%
0%
0%
0%
0%
0%
0%
0%
0%

3%
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Percentage
of Market
Hours with

Percentage
of Market
Hours with

HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
6%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

2%

of 300 or
more

0%
0%
0%
0%
0%
0%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

1%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

1%

%

10%

10%

13%

9%

1%

7%

3%

6%

6%

3%

2%

3%

2%

3%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range

Change in
percentage
of hours in

HHI range



Table 118 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Mt. Storm Results for Option

1 Largest Eligible Party

Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - - -
500 to <1000 - - - - -
1000 to <1500 - - - - - :
1500 to <2000 3 3 - - - -
2000 to <2500 1 1 - - - -
2500 to <3000 9 8 (1) 1 - -
3000 to <3500 12 12 a 1 - -
3500 to <4000 13 13 - 3 1 -
4000 to <4500 16 17 1 2 1 1
4500 to <5000 11 10 (1) 2 1 1
5000 to <5500 14 15 1 1 -
5500 to <6000 9 9 2 -
6000 to <6500 4 - - - -
6500 to <7000 8 7 (1)
7000 to <7500 8 9 1 - - -
7500 to <8000 4 4 -
8000 to <8500 2 2 - - - -
8500 to <9000 4 4
9000 to <9500 2 2 - - - -
9500 to <10000 4 4 - - - -
10000 - - - - - -
Overall 124 124 - 12 4 2

Pre to
153
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHlincrease HHIincrease

of 300 or

more more

- 0%
- 0%
- 1%
- 8%
- 23%
- 13%
1 18%

- 22%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

1 10%

of 50 or

of 100 or
more

0%
0%
0%
0%
8%
6%
9%
7%
0%
0%
0%
0%
0%
0%
0%
0%
0%

3%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
6%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

2%

of 300 or
more

0%
0%
0%
0%
0%
0%
9%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

1%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

1%

7%

10%

10%

13%

9%

11%

%

3%

6%

6%

3%

2%

3%

2%

3%

0%

100%

Post Merger
Percentage
of Hours in

HHI Range

Table 119 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Mt. Storm Results for Option

2 Stand Alone

Preto Preto Preto
Post Post Post
Merger  Merger  Merger
hours hours hours
with HHI  with HHI HHI
increase increase increase

Pre Post
Merger
Number

Merger
Number

of Market of Market Change of 50 or of 100 or of 200 or

Hours  Hours  inHours more more more
<500 - - - - ° -
500 to <1000 - - - - -
1000 to <1500 - - - o o -
1500 to <2000 3 3 - - -
2000 to <2500 1 2 1 - - -
2500 to <3000 9 9 - - R
3000 to <3500 12 12 - - = -
3500 to <4000 13 15 2 2 1 -
4000 to <4500 16 14 2) - - -
4500 to <5000 11 13 2 1 - -
5000 to <5500 14 1 (3) 1 1 -
5500 to <6000 9 1 2 - - -
6000 to <6500 4 4 - - = -
6500 to <7000 8 9 1
7000 to <7500 8 6 (2) - - -
7500 to <8000 4 4 -
8000 to <8500 2 2 - - = -
8500 to <9000 4 3 (1)
9000 to <9500 2 2 - - o -
9500 to <10000 4 4 - - - -
10000 - - - > o -
Overall 124 124 - 4 2 -
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Pre to
Post
Merger
hours
with HHI

of Market

Percentage Percentage
of Market
Hours with  Hours with

increase HHlincrease HHIincrease

of 300 or

more more

- 0%
- 0%
- 0%
- 0%
15%

- 9%
- %
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%
- 0%

3%

of 50 or

of 100 or
more

0%
0%
0%
0%
8%
0%
0%
7%
0%
0%
0%
0%
0%
0%
0%
0%
0%

2%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

of 300 or
more

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

0%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

0%

2%

1%

7%

10%

10%

13%

9%

11%

%

3%

6%

6%

3%

2%

3%

2%

3%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
0%
2%
2%
7%
10%
12%
11%
10%
9%
9%
3%
7%
5%
3%
2%
2%
2%
3%
0%
100%




Table 120 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: Mt. Storm Results for Option
2 Largest Eligible Party

Preto Preto Preto Preto
Post Post Post 153
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours hours hours hours of Market  of Market of Market ~ of Market Pre Merger

Merger  Merger with HHI - with HHI  HHI withHHI ~ Hours with  Hours with  Hours with Hours with Percentage Post Merger

Number Number increase increase increase increase HHlincrease HHIincrease HHIincrease HHIincrease  of Makret Percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of 50 or of 100 or of 200 or of 300 or Hours in  of Hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 - - - - - - - - - - - 0% 0% 0%
1500 to <2000 3 3 - 1 - - - 33% 0% 0% 0% 2% 2% 0%
2000 to <2500 1 2 1 = = = = 0% 0% 0% 0% 1% 2% 1%
2500 to <3000 9 9 - - - - - 0% 0% 0% 0% 7% 7% 0%
3000 to <3500 12 12 = = = = = 0% 0% 0% 0% 10% 10% 0%
3500 to <4000 13 15 2 2 1 - - 15% 8% 0% 0% 10% 12% 2%
4000 to <4500 16 14 () - - - - 0% 0% 0% 0% 13% 11% (2%)
4500 to <5000 11 13 2 1 - - - 9% 0% 0% 0% 9% 10% 2%
5000 to <5500 14 1 3) 1 1 - - % 7% 0% 0% 11% 9% (2%)
5500 to <6000 9 1 2 1 - - - 11% 0% 0% 0% % 9% 2%
6000 to <6500 4 4 - - = - = 0% 0% 0% 0% 3% 3% 0%
6500 to <7000 8 9 1 - - - - 0% 0% 0% 0% 6% 7% 1%
7000 to <7500 8 6 @ - o - o 0% 0% 0% 0% 6% 5% (2%)
7500 to <8000 4 4 - - - - - 0% 0% 0% 0% 3% 3% 0%
8000 to <8500 2 2 = = = = = 0% 0% 0% 0% 2% 2% 0%
8500 to <9000 4 3 (1) ) . ) . 0% 0% 0% 0% 3% 2% (1%)
9000 to <9500 2 2 - - - - - 0% 0% 0% 0% 2% 2% 0%
9500 to <10000 4 4 - - - - - 0% 0% 0% 0% 3% 3% 0%
10000 - - - - - - - - - - - 0% 0% 0%
Overall 124 124 - 6 2 - - 5% 2% 0% 0% 100% 100% 0%

West Results for Proposed Combination

Table 121 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: West Market January 2013
through June 2014

Preto Preto Preto Preto
Post Post Post Post
Merger Merger Merger Merger Percentage Percentage Percentage Percentage

Pre Post hours  hours  hours  hours of Market  of Market of Market ~ of Market Pre Merger

Merger  Merger with HHI  with HHI HHI withHHI ~ Hours with Hours with  Hours with Hours with Percentage Post Merger Change in

Number Number increase increase increase increase HHIincrease HHlincrease HHIincrease HHIincrease  of Makret Percentage percentage

of Market of Market Change of 50 or of 100 or of 200 or of 300 or of50or  of 100 or of200or  of3000or  Hoursin of Hoursin of hours in

Hours  Hours  inHours more more more more more more more more HHIRange HHIRange HHIrange
<500 - - - - - - - - - - - 0% 0% 0%
500 to <1000 - - - - - - - - - - - 0% 0% 0%
1000 to <1500 40 20 (20) 25 19 9 5 63% 48% 23% 13% 6% 3% (3%)
1500 to <2000 156 128 (28) 92 69 34 25 59% 44% 22% 16% 25% 21% (5%)
2000 to <2500 168 165 3) 89 67 52 35 53% 40% 31% 21% 21% 21% (0%)
2500 to <3000 89 109 20 46 34 22 17 52% 38% 25% 19% 14% 18% 3%
3000 to <3500 62 72 10 30 16 10 7 48% 26% 16% 11% 10% 12% 2%
3500 to <4000 33 46 13 12 7 7 3 36% 21% 21% 9% 5% 7% 2%
4000 to <4500 22 25 3 7 6 3 2 32% 27% 14% 9% 4% 4% 0%
4500 to <5000 16 18 2 5 3 1 1 31% 19% 6% 6% 3% 3% 0%
5000 to <5500 10 12 2 2 2 1 1 20% 20% 10% 10% 2% 2% 0%
5500 to <6000 3 1 (2) 3 2 2 2 100% 67% 67% 67% 0% 0% (0%)
6000 to <6500 6 5 (1) &) 1 1 1 50% 17% 17% 17% 1% 1% (0%)
6500 to <7000 6 10 4 1 - - - 17% 0% 0% 0% 1% 2% 1%
7000 to <7500 & &) - 1 1 1 1 33% 33% 33% 33% 0% 0% 0%
7500 to <8000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
8000 to <8500 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
8500 to <9000 - - - - - - - - - - 0% 0% 0%
9000 to <9500 2 2 - - = - = 0% 0% 0% 0% 0% 0% 0%
9500 to <10000 1 1 - - - - - 0% 0% 0% 0% 0% 0% 0%
10000 1 1 o o o o o 0% 0% 0% 0% 0% 0% 0%
Overall 620 620 - 316 227 143 100 51% 37% 23% 16% 100% 100% 0%
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Table 122 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: West Results for Option 1

Stand Alone
Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - - -
500 to <1000 - - - - -
1000 to <1500 40 23 (17) 18 14 7
1500 to <2000 156 138 (18) 69 53 30
2000 to <2500 168 17 3 70 53] 38
2500 to <3000 89 102 13 39 28 19
3000 to <3500 62 70 8 23 13 9
3500 to <4000 33 37 4 10 7 7
4000 to <4500 2 26 4 7 6 &)
4500 to <5000 16 18 2 5 3 1
5000 to <5500 10 10 - 2 2 1
5500 to <6000 3 2 (1) 3 2 2
6000 to <6500 6 5 (1) 3 1 1
6500 to <7000 6 9 3 1 - -
7000 to <7500 3 3 - 1 1 1
7500 to <8000 1 1 - - -
8000 to <8500 1 2 1 - - -
8500 to <9000 - - -
9000 to <9500 2 1 (1) - - -
9500 to <10000 1 1 -
10000 1 1 - - - -
Overall 620 620 251 183 119

Pre to
153
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

82

of 50 or

more

45%
44%
42%
44%
37%
30%
32%
31%
20%
100%
50%
17%
33%
0%
0%

0%
0%
0%
40%

of 100 or
more

35%
34%
32%
31%
21%
21%
21%
19%
20%
67%
17%

0%
33%

0%

0%

0%
0%
0%
30%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

18%
19%
23%
21%
15%
21%
14%

6%
10%
67%
17%

0%
33%

0%

0%

0%
0%
0%
19%

of 300 or
more

13%
14%
14%
18%
10%
9%
9%
6%
0%
67%
17%
0%
33%
0%
0%

0%
0%
0%
13%

Pre Merger
Percentage
of Makret
Hours in
HHI Range
0%

0%

6%

25%

27%

14%

10%

5%

4%

3%

2%

0%

1%

1%

0%

0%

0%

0%

0%

0%

0%

100%

Post Merger
Percentage
of Hours in
HHI Range

0%
0%
4%
22%
28%
16%
11%
6%
4%
3%
2%
0%
1%
1%
0%
0%
0%
0%
0%
0%
0%
100%

Table 123 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: West Results for Option 1

Largest Eligible Party

Pre to
Post

Pre to
Post
Merger  Merger
hours hours hours
with HHI  with HHI HHI
increase increase increase

Pre to

Post

Merger
Pre Post
Merger
Number

Merger
Number

of Market of Market Change of 50 or of 100 or of 200 or

Hours  Hours  inHours more more more
<500 - - - - - -
500 to <1000 - - - - - -
1000 to <1500 40 18 (22) 28 20 8
1500 to <2000 156 131 (25) 93 70 38
2000 to <2500 168 173 5 87 64 47
2500 to <3000 89 108 19 48 35 23
3000 to <3500 62 72 10 27 17 10
3500 to <4000 33 39 6 12 8 8
4000 to <4500 22 25 & 9 7 4
4500 to <5000 16 19 3 6 4 2
5000 to <5500 10 10 - &) 2 1
5500 to <6000 3 2 (1) 3 2 2
6000 to <6500 6 5 (1) 3 1 1
6500 to <7000 6 9 3 1 - -
7000 to <7500 3 3 - 1 1 1
7500 to <8000 1 1 - - -
8000 to <8500 1 2 1 - - -
8500 to <9000 - -
9000 to <9500 2 1 (1) - - -
9500 to <10000 1 1 -
10000 1 1 - - - -
Overall 620 620 321 231 145
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Pre to
Post
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

5
28
29
19

- w

of 50 or

more

70%.
60%
52%
54%
44%
36%
4%
38%
30%
100%
50%
17%
33%
0%
0%

0%
0%
0%
52%

of 100 or
more

50%.
45%
38%
39%
2%
24%
32%
25%
20%
67%
17%

0%
33%

0%

0%

0%
0%
0%
37%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

20%
24%
28%
26%
16%
24%
18%
13%
10%
67%
17%

0%
33%

0%

0%

0%
0%
0%
23%

of 300 or
more

13%
18%
17%
21%
10%
9%
9%
6%
0%
67%
17%
0%
33%
0%
0%

0%
0%
0%
16%
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Post Merger
Percentage
of Hours in
HHI Range

0%
0%
3%
21%
28%
17%
12%
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0%
1%
1%
0%
0%
0%
0%
0%
0%
0%
100%




Table 124 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: West Results for Option 2

Stand Alone
Preto Preto Preto
Post Post Post
Merger  Merger  Merger
Pre Post hours hours hours
Merger  Merger with HHI  with HHI HHI
Number Number increase increase increase
of Market of Market Change of 50 or of 100 or of 200 or
Hours  Hours  inHours more more more
<500 - - - - - -
500 to <1000 - - - - -
1000 to <1500 40 28 (12) 14 11 6
1500 to <2000 156 144 (12) 52 40 21
2000 to <2500 168 176 8 54 41 27
2500 to <3000 89 94 5 21 19 12
3000 to <3500 62 67 5 18 11 8
3500 to <4000 33 38 5 8 4 4
4000 to <4500 2 23 1 4 & &)
4500 to <5000 16 19 3 2 2 1
5000 to <5500 10 9 (1) 1 1 1
5500 to <6000 3 3 - 1 1 1
6000 to <6500 6 5 (1) - - -
6500 to <7000 6 6 -
7000 to <7500 3 2 (1) - - -
7500 to <8000 1 1 -
8000 to <8500 1 1 - - - -
8500 to <9000 - -
9000 to <9500 2 2 - - - -
9500 to <10000 1 1
10000 1 1 - - - -
Overall 620 620 175 133 84

Pre to
153
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

57

of 50 or

35%
33%
32%
24%
29%
24%
18%
13%
10%
33%
0%
0%
0%
0%
0%

0%
0%
0%
28%

of 100 or
more

28%
26%
24%
21%
18%
12%
14%
13%
10%
33%
0%
0%
0%
0%
0%

0%
0%
0%
21%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

15%
13%
16%
13%
13%
12%
14%
6%
10%
33%
0%
0%
0%
0%
0%

0%
0%
0%
14%

of 300 or
more

10%.
10%
1%
1%
8%
3%
9%
6%
0%
33%
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0%
0%
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0%
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0%
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Percentage
of Hours in
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0%
0%
5%
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11%
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0%
0%
0%
0%
0%
0%
0%
100%

Table 125 By pre merger market event HHI category, post merger change in HHI of 50
or more, 100 or more, 200 or more or 300 or more points: West Results for Option 2

Largest Eligible Party

Pre to
Post

Pre to
Post
Merger  Merger
hours hours hours
with HHI  with HHI HHI
increase increase increase

Pre to

Post

Merger
Pre Post
Merger
Number

Merger
Number

of Market of Market Change of 50 or of 100 or of 200 or

Hours  Hours  inHours more more more
<500 - - - - - -
500 to <1000 - - - - - -
1000 to <1500 40 18 (22) 27 19 9
1500 to <2000 156 138 (18) 86 62 36
2000 to <2500 168 177 9 79 60 41
2500 to <3000 89 100 1 35 28 18
3000 to <3500 62 72 10 24 16 10
3500 to <4000 33 42 9 1 5 5
4000 to <4500 22 22 - 6 4 4
4500 to <5000 16 20 4 2 2 1
5000 to <5500 10 9 (1) 1 1 1
5500 to <6000 3 3 - 1 1 1
6000 to <6500 6 5 (1) - - -
6500 to <7000 6 6 -
7000 to <7500 3 2 (1) - - -
7500 to <8000 1 1 -
8000 to <8500 1 1 - - - -
8500 to <9000 -
9000 to <9500 2 2 - - - -
9500 to <10000 1 1
10000 1 1 - - - -
Overall 620 620 272 198 126
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Pre to
Post
Merger
hours
with HHI

Percentage Percentage
of Market
Hours with  Hours with

of Market

increase HHlincrease HHIincrease

of 300 or
more

5
22
27
13

[N

of 50 or
more

68%
55%
AT%
39%
39%
33%
27%
13%
10%
33%
0%
0%
0%
0%
0%

0%
0%
0%
44%

of 100 or
more

48%
40%
36%.
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26%
15%
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13%
10%
33%
0%
0%
0%
0%
0%

0%
0%
0%
32%

Percentage Percentage

of Market

of Market

Hours with  Hours with
HHlincrease HHI increase

of 200 or
more

23%
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16%
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10%
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of 300 or
more
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